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APRIL 2022

Ops and Media leaders to 
prepare for GA4 transition.
● Read and discussed 

industry articles.
● Reviewed all new 

course materials.
● Prioritized GA4 

additions to campaigns 
and launches.

● Developed a training 
plan.

SUMMER 
2022

Began GA4 data collection 
for all prior and new client 
accounts.

DECEMBER 
2022

GA4 Transition blog article 
published.

Staff intro GTMA U session to 
preview changes.

MAY 2023

Major overhaul of client GTM 
tracking and GA4 conversion 
setups.

Began requesting 
conversion valuation data 
from clients.

JUNE 2023

Full staff GTMA training 
course to prep for GA4 
certification.

Google officially launches 
GA4.

JULY 2023

GTMA: both UA and GA4 
report dashboards are 
available.

GTMA: ongoing GA4 and 
GTM conversion refinements 
per account CMS system.

GTMA switches monthly 
report template to GA4 to 
process July data.

AUGUST 
2023

GTMA certification deadline 
(all frontline staff).

#
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UA VS. GA4
STRUCTURE + DATA INPUTS
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UA VS. GA4
DIFFERENCE OVERVIEW
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UA VS. GA4
TERMINOLOGY CHANGES
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Terms

COUNTING METHOD

Impacts on reportingUniversal Analytics (current Google Analytics) Google Analytics 4 (new Google Analytics)

Hit Hit is the basis for GA data model. Every hit is considered an event.

Event
Set up manually.

Has Category, Action, Label.

Many events automatically tracked

Category, Action, Label.

NOT available - some custom events require additional 
configuration.

No longer reports on Category, Action, Label.

Session

Sessions are typically defined as having ended once there 
has been a 30 minute period of inactivity or another 
qualifying event has occurred.

A new campaign will start a new session regardless of 
activity.

The duration of a session is based on the time span 
between the first and last event in the session.

A new campaign does not begin a new session.

GA4 may have lower sessions count than in UA.

Active User
In UA, user activity is detected based on firing of an 
interactive event.

Primary user metric now defined by seconds on site (:10 
default, :30 for GTMA) OR having completed an 
interaction/event.

GA4 may have higher number of active users.

Pageview Pageview hit.
Pageview event automatically triggered by the config 
gtag command or by the GA4 configuration in GTM.

The pageviews total should be fairly close between 
Universal Analytics and Google Analytics 4, usually within 
a few percentage points, since the global site tag 
functions identically when recording pageview hits. The 
range of variation between the totals is usually due to 
different filters applied in Universal Analytics and Google 
Analytics 4.

Bounce Rate
Single-page session that either timed out or had no page 
interaction(s).

The percentage of sessions which had no engagement 
action.

The inverse of engagement rate.

Still reported but calculated differently than before.

#
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UA VS. GA4
TERMINOLOGY CHANGES
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Modeled Conversions

● Google uses modeling to predict online 
conversions that can’t be observed directly. 
Modeling allows for accurate conversion 
attribution without identifying users (for 
example, due to user privacy, technical 
limitations, or when users move between 
devices). 

● For example, if conversions attributed on 
one browser are similar to unattributed 
conversions from another browser, the 
machine learning model will predict overall 
attribution.

#
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UA VS. GA4
TERMINOLOGY CHANGES
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Audiences

● Audiences let you segment users in ways that are important to your business. Segment by dimensions, 
metrics, and events to include nearly any subset of users. 

● After you create an audience, it accumulates users who meet the conditions from that point onward.

● Example Audiences (Predefined by Google):

○ All users: Users who launched your app or visited your website.

○ Purchasers: Users who completed an in-app or eCommerce purchase

● It can take 24 to 48 hours for the audience to accumulate users, after it's created. 
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GA4 HOME/INSIGHTS
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GA4 MAIN NAVIGATION
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GA4 Navigation

● Go to Reports to view readymade reports that answer common questions 
about how your users are interacting with your app or website.

● Go to Explore to use advanced techniques that go beyond the standard 
reports to help you uncover deeper insights about your customers’ 
engagement.

● Go to Advertising to view cards and reports and better understand customer 
journeys and conversion performance.

#
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GA4 MAIN NAVIGATION
REPORTS
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GA4 MAIN NAVIGATION
EXPLORE
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GA4 MAIN NAVIGATION
ADVERTISING
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GA4 MAIN NAVIGATION
SEARCH TOOL
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Admin Data Controls in GA4:
● Data Streams
● Events/Conversions
● Audiences
● Data Settings (Collection, Retention, etc.)
● Data Import
● Reporting Identity
● Attribution Settings
● Marketing Platform Integrations (Links)

○ Exporting GA Data w/ BigQuery
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GA4 DATA CONTROLS
ADMIN PANEL
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GTMA REPORTING FROM GA4
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https://reports.gtma.agency/
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GA4 RESOURCES
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● Skillshop GA4 training modules and Analytics certification

● Google Analytics learning hub for marketers 

● Analytics Help article: Comparing Metrics from UA to GA4

● Analytics Help article: Common Reporting Solutions in GA4

● Analytics Help article: Conversion Differences in GA4 vs UA

● GTMA Blog(s)

● GTMA Reporting Dashboard

● GTMA Monthly Client Reports & Call Notes

● Your GTMA Account Manager  

#
#
https://skillshop.exceedlms.com/
https://developers.google.com/analytics/learn/marketers
https://support.google.com/analytics/answer/11986666?hl=en#zippy=%2Cin-this-article
https://support.google.com/analytics/answer/12964614?hl=en&ref_topic=10737980&sjid=5952653927474671734-NA
https://support.google.com/analytics/answer/13672281?hl=en&ref_topic=13012887&sjid=5952653927474671734-NA
https://gtma.agency/blog/
https://reports.gtma.agency/
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Questions?
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THANK YOU

PARTNERSHIPS@GTMA.AGENCY

GTMA.AGENCY

(855) 386 3334
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